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Who am I?

! Associate Managing Editor, Digital (formerly data and Interactives editor) "
The Chronicle of Higher Education!
The Chronicle of Philanthropy#

! 2017-18 Knight Science Journalism fellow at MIT #

! Former Interactives Director and multimedia producer,"
USA Today#

! Former president, Online News Association#

! Adjunct lecturer, American University



Tools for data vis

! Microsoft Excel #

! Databases (SQL, Access)#

! R#

! Text editor#

! OpenReÞne#

! Python#

! QGIS, MapBox#

! Tableau, DataWrapper#

! D3 (Javascript)#

! Pencil and paper



So, why data?
! Leverages the power of computers #

! Finds new and interesting stories#

! Creates many stories at once#

! Customize stories/experiences #

! Goes beyond Òthe anecdoteÓ#

! Foundation of transparency #

! Establishes authority and expertise



Show, donÕt tell

! Like with a good story, data are best when they show 

! Let users play, explore#

! Frame data through narratives



Things to keep in mind

! Understand the data and their limitations #

! Rates or raw numbers?#

! Avoid false precision#

! Beware number overload#

! Money over time: inßation#

! Median vs. mean



Data in a digital form

! Dynamic#

! Current#

! Instant#

! Visual#

! Searchable#

! Filterable#

! Sortable#

! Relateable#

! Shareable#

! Somethingelseable



Presentation

! Include methodology #

! Layer the data so as not to overwhelm #

! Visualizing is a point of view#

! Make data downloadable, then explain it with 
documentation



Visual considerations

! Color#

! Shapes, sizes#

! Type of graphic#

! Text#

! White space#

! Scale#

! Focus#

! Responsive to screens
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Typical pitfalls

! Not knowing the story #

! Faulty conclusions#

! Failing to provide context #

! Trying to do too much, both in content and in presentation #

! And for online: Treating digital like print "
(or radio or TV)



For exampleÉ



For exampleÉ



Best practices

! Legibility#

! Tell a story#

! ÒOfÓ the medium, not just ÒonÓ it#

! Highlight relationships#

! Layer information#

! Encourage exploration#

! Personalize views of the data#

! Include the ability to share#

! Update projects #

! Multidisciplinary teams #

! Style reinforces content #

! Purposeful choices#

! White space is your friend#

! Keep it simple
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